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Disclaimer
Funded by the European Union under GA no. 101112869 — ECHO and co-funded by UK Research and
Innovation (UKRI).

Views and opinions expressed are however those of the author(s) only and do not necessarily reflect
those of the European Union, UKRI, or the European Research Executive Agency (REA). Neither the
European Union, UKRI nor the REA can be held responsible for them.
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Project communication and visibility toolbox

This is a deliverable (D6.2) - a sensitive document of the ECHO project, produced in the context
of WP6: Dissemination and Communication, Task 6.1: Development of the project communi-
cation identity.

WP6 aims at maximizing the impact of ECHO through tailored dissemination and communica-
tion measures in support of the other WPs. Our objective is to make project activities, results,
and deliverables visible and highlight project achievements through a series of well-refined
tools.

The aim of this toolbox is to help Partners of the ECHO Project in proper and effective promo-
tion of the project’s activities and its results. It aims to assist you in implementing transparent
communication activities within the ECHO project.

Toolbox provides templates for communication tools. It also provides suggestions for social
media activity.

Versioning and contribution history

Version Date Modified by Notes

0.1 29/08/2023 Wiktoria Witek Draft version
PLANTPRESS

0.2 31/08/2023 Wiktoria Witek Final version
PLANTPRESS
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Foreword

Soil is a vital, yet often disregarded, resource that supports life on Earth by providing the foun-
dation for agriculture, forests, and various other natural ecosystems. However, soil degrada-
tion is a growing concern around the world, and it can have severe consequences for our
planet like reduced crop yields, increased greenhouse gas emissions, and decreased biodiver-
sity. The ECHO project aims to prevent this by bringing together citizens and volunteer scien-
tists from around Europe to work towards a common goal of protecting and preserving our
soils, thus contributing to the transition towards healthy soils of the EU Mission: “A Soil Deal
for Europe”.

ECHO will generate new data on the health status of EU soils, complementing existing soil
mapping and monitoring in EU Member States and Scotland, including the EU Soil Observatory
(EUSO). The project will develop and deploy 28 tailor-made citizen science initiatives across
EU Member States and Scotland, taking into account different land-uses, soil types, and bio-
geographical regions, as well as stakeholder needs. With 16 participants from all over Europe,
including 10 leading universities and research centres, 4 SMEs, and 2 Foundations, under the
coordination of the Free University of Bolzano-Bozen, ECHO will assess 16,500 sites in differ-
ent climate and biogeographic regions to achieve its ambitious goals.

The project aims to engage citizens in protecting and restoring soils by building their capacities
and enhancing their knowledge. Citizens will thereby not only actively contribute to the pro-
ject’s data collection but also promote soil stewardship and foster behavioural change across
the EU. The ECHOREPO, a long-term open access repository with a direct link to the EUSO, will
make the citizen science data available for exploitation not only by scientists but also by citi-
zens, policy makers, farmers, landowners and other end-users, providing added value to ex-
isting data and other relevant soil monitoring initiatives. ECHOREPO will thus provide valuable
information about the state of soil health in various regions, and help citizens make informed
decisions about land use and conservation.

We believe that the ECHO project will have a significant impact on soil health and citizen en-
gagement across Europe and become an important step towards protecting and preserving
our soil for future generations. By working together, we can ensure that our soil remains
healthy and productive, and that we continue to enjoy the many benefits it provides.
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Citizen-Science and Communication

ECHO - Engaging citizens in soil science: the road to healthier soils is a project based on citizen
science activities. Citizen science projects rely on public involvement, making communication
and dissemination essential to their success and impact. Citizen science projects must expand
beyond traditional top-down monologue interactions and embrace two-way dialogue ap-
proaches, especially when communicating with project participants. The project has to ac-
tively communicate with potential target groups and spark their interest in contributing to
data collection. There is not one perfect solution to effective communication in citizen science,
as there are many factors in our project that must be taken into account.

As Team ECHO we will use online tools (website, social media, newsletters, videos) and sup-
plement them with offline tools (leaflet, presentations, events, banners, roll-ups) to increase
our reach.

We recommend actively communicating our project outside the scientific community, to in-
crease visibility, raise awareness, and stimulate participation.

About this Toolbox

The aim of this toolbox is to help you, Partners of the ECHO Project, in proper and effective
promotion of the project’s activities and its results. It aims to assist you in implementing trans-
parent communication activities within the ECHO project.

Visibility and communication activities are crucial for the success of our project. Effective com-
munication not only showcases project achievements but also help to engage citizen scien-
tists, stakeholders, fosters partnerships, and maximizes the impact of project.

We, as Plantpress, are responsible for the success of WP6 through effective coordination. Our
ambitious goals include:

e project visual identity

e project website (>15000 visitors)

e social media activity (>800 Twitter followers, >300 subscribed to LinkedIn)
e audio-visual material (6 videos)

e press releases (4)

e presentation material and participation in public events (10/year)

We won't be able to achieve all this without your help!
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WHO IS FINANCING THIS ACTIVITY?

ECHO communication activities (including media relations, conferences, seminars, infor-
mation material, such as brochures, leaflets, posters, presentations, etc., in electronic form,
via traditional or social media, etc.), dissemination activities and any infrastructure, equip-
ment, vehicles, supplies or major result funded by the grant must acknowledge EU support
and display the European flag (emblem) and funding statement (translated into local lan-
guages, where appropriate).

The emblem shall be associated to a sentence: Co-funded by the European Union.

As seen below:

Co-funded by
the European Union

Find it in our WP6 Teams folder.
The European emblem can be downloaded from the Europa website.

The typeface to be used in conjunction with the EU emblem can be any of the following: Arial,
Calibri, Garamond, Trebuchet, Tahoma, Verdana. The emblem must remain distinct and sep-
arate and cannot be modified by adding other visual marks, brands or text.

Apart from the emblem, no other visual identity or logo may be used to highlight EU support.
When displayed in association with other logos (e.g. of beneficiaries or sponsors), the emblem
must be displayed at least as prominently and visibly as the other logos.

Due to the support of the project by UKRI (UK Research and Innovation), we are also obliged
to inform about it by placing the logo of this organization.

UK Research
and Innovation

Any information used in your communication or dissemination activity must be factually ac-
curate and it must indicate the following disclaimer (translated into local languages where
appropriate):

Funded by the European Union under GA no. 101112869 and co-funded by UK Research and
Innovation (UKRI). Views and opinions expressed are however those of the author(s) only and
do not necessarily reflect those of the European Union, UKRI, or the European Research Exec-
utive Agency (REA). Neither the European Union, UKRI nor the REA can be held responsible for
them.
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We recommend using a banner with all the necessary labelling. You will find it in WP6 on
Teams.

x* % Co-funded by the hd
o = European Union
* : (4

*
* 4k Project: ECHO - Engaging citizens in soil science: the road to healthier soils Funded

by the European Union under GA no. 101112869 - ECHO and co-funded by UK Research

and Innovation (UKRI).
UK Research ) . . )
and Innovation Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those of the European Union, UKRI,

or the European Research Executive Agency (REA). Neither the European Union, UKRI nor the REA can be held responsible for them.

Visual identity

Our logo consists of the word ECHO placed underground, sprouting into four, echoing plants
in vibrant shades of green. It evokes both the importance of soil, and the nourishment it pro-
vides to all living things.

\

o Our chosen fonts:
Calibri, Catallina - clean, modern, elegant

You can find all these resources (such as logos, banners, footers etc.), as well as easy-to-copy
colour codes in our WP6 folder on Teams.

Our website

We believe that our website can be an effective tool, aiding us in reaching our target audi-
ences.

The project’s website was created as Deliverable 6.2, part of WP6 Dissemination and Commu-
nication. Its goal is not only to inform and promote. ECHO’s website will host the public dis-
semination deliverables, the Citizen Science platform including the toolbox and mobile app
(WP2) and the ECHOREPO digital repository interface (WP5).

Address: echosoil.eu - short, memorable and descriptive

Availability: Up to six years from the start of the project, exceeding the lifetime of the project
Language: English

Once finished, the most essential parts and main messages will be translated into other pro-
ject languages

Content management and editorial responsibility: WP6 leader — Plantpress
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ECHO will also develop open-source, easy-to-understand training materials, which will be
translated to all EU official languages and displayed on the project’s website.

Share your news!

Just like nature itself, we’d like our website to never be stagnant. To maintain a readership,
we have to publish regularly. For that, we need your participation! Please supply us with any
relevant news you wish to share.

For this purpose, we’ve set up separate folders in the CONTENT folder on Teams.

Share our social media!

Social media activities are crucial to motivate new groups of citizen scientists or other stake-
holders to join the project. Can be also useful to inform about events and milestones. Our
social media platforms of choice are:

Facebook: https://www.facebook.com/profile.php?id=61550606275193
LinkedIn: https://www.linkedin.com/company/echo-horizon-europe-project/
YouTube: TBA

Repost ECHO content on your social media! Make sure to use the hashtags:
#echosoilproject #echosoil #soil #missionsoil #horizonEU #soilhealth

\AAS,  ECHO Horizon Europe Project
54 followers

1mo « Edited « @
Let us introduce our team! The success of our project is guaranteed by the
participation of as many as 16 organizations from all over Europe. We are led by the
Free University of Bolzano and project coordinator: Prof. Tanja Mimmo, professor of
soil science at the Faculty of Agricultural, Environmental and Food Sciences, Director
of the Competence Center for Plant Health.
#echosoilproject #healthysoils #citizenscience

Social media communication should always have a distinct message and a clear writing style.
The use of emojis can help reduce the danger of misinterpretation and can convey the tone
of the conversation or a feeling about a message. They should not be seen as a gimmick, or
unscientific, but rather a way to add nuance and be inclusive.
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Here are some good examples:

. Biofruitnet
@ EU Food & Farming ® ¥{) Biofruitne
) kistnia - @
2 maja- @
FACEBOOK
%+ More than 30 Practices Abstracts in Danish!

All organisations and citizens that want to become part of a community of practice that cares for Check out the BIOFRUITNET website and see the new PAs on stone and pome fruit management.
#s0il health are invited to sign here: ht /ec.europa.eu/eusurvey/runner/mission-soil-manifesto

Do you care about #SoilHealth? *(" Sign the #MissionSoil Manifesto!

-+ MISSIONS

SOIL DEAL FOR EUROPE

Mission Soil Manifesto

PRACTICE ABSTRACTS IN DANISH

Share our website!

Put the address on all printed items, press releases, paper and electronic correspondence, etc.
Include a link to the project’s website on your pages and ask other relevant stakeholders to
do the same.

Photos and Videos

Think beyond words and consider how pictures, graphics, charts, and video or audio clips can
play a part in your communication activities. They are easily shared via social media, which
can capture the attention of people that might otherwise not stumble across your project.
Using high quality pictures and short, good quality videos will generate greater interest among
your audience.

Take a picture!

The pictures you take yourselves are the most valuable to us, and give the best idea about the
project. Take photos of your activities, as well as the environment you're aiming to improve
and protect - both the soil, and its end-users.
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Examples:

i) Metabolic
B9 4 sierpnia 1-Q 6
Aaroekoton — £ zmotywowany(a) w: Szczepanéwka.
This has been an exciting Summer for our Institute! They had the opportunity to join

@NetZeroCities' Summer School program and help EU cities accelerate their climate-neutrality @ @ ﬁ
Jjourneys. =
From Milan and Como, italy, to Santander, Spain, our Institute actively participated in the na wierzbie nie obiecujemy, ale gruszki na gruszy w tym roku beda! Oczywiscie, najlepiej ze
NetZeroCities Summer Schools, offering valuable working group sessions and multidisciplinary zrownowazonej produkcji np. w gospodarstwie Szczepanéwka Elzbiety Buta, wspétpracujacej z
design workshops to representatives from around 60 Mission Cities. The goal was to work on the Agroekoton. Jestescie ciekawi czego Brazylijczycy nauczyli sie w sadzie od nas i wspotpracujacych
Glimate Clty Contract process and'accelenite:their ransition tostimatensutialty: z nami innowacyjnych polskich firm ICB Pharma Crop Solutions oraz Osmia Future? Kilka dni temu
The nrnaram ardeessed ceveral rririal tanics Qirh s estahlishinn Trancition Teams: desinning goscilismy przedstawicieli firmy z Brazylii, ktéra z powodzeniem wprowadza na tym wielkim i

GJ. L:] ﬁﬁj G) (D) wymagajacym rynku produkty, ktére wczesniej testowalismy z partnerami w Polsce w ramach

projektu Ogrodnictwo Zréwnowazone AgroEkoton. Siltac i Biopolin oraz Osmia box to
Check out the project here: htps

innowacyjne, polskie rozwigzania, ktére idealnie wpisuja sie w strategie bioréznorodnosci,
-/netzerocities-summer.../ zrownowazonej ochrony i zréwnowazonego zapylania. Teraz juz nie tylko w Polsce i
wymagajacych rynkach Europy Zachodniej, ale coraz czesciej nawet w odlegtej Ameryce!

Learn more about Summer School

#circularcities #EUMissions #Horizon

Put your photos in the WP6 CONTENT folder or email them directly to:
wiktoria.witek@plantpress.pl

Make a video!

We encourage you to produce your own videos in order to promote the project. Videos should
get to the point quickly. Front-load them with interesting information to catch people’s atten-
tion. Short interviews with beneficiaries and stake holders can be attractive additions to web
pages/e-newsletters/social media. We're aiming to produce a of short videos from different
countries called "testimonials" of people of different ages, from different backgrounds, joining
ECHO. If you send us a video in your local language, make sure to provide us with the subtitles
in English as well!

Our team will assist you in the making/editing of your short videos.

Newsletter

We will issue a newsletter periodically (6-monthly) to inform target groups of project progress
and will contain information on project events, available results and products. It will have a
direct connection with the project website and social media network. The newsletters will be
publish on ECHO website and promote through social media.
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Publications

While designing and producing any publication such as leaflets, brochures, newsletters etc.,
these rules should be followed:

It should be by default disseminated in electronic form and only where appropriate or neces-
sary in paper version with best environmental practice in mind.

Remember to acknowledge EU support and display the European flag (emblem) and funding
statement (translated into local languages, where appropriate):

Funded by the European Union under GA no. 101112869 — ECHO and co-funded by UK Research and
Innovation (UKRI).

Views and opinions expressed are however those of the author(s) only and do not necessarily reflect
those of the European Union, UKRI, or the European Research Executive Agency (REA). Neither the Eu-
ropean Union, UKRI nor the REA can be held responsible for them.

See also www.echosoil.eu

Language

Whether communicating online, through printed media, or face-to-face, the language you use
— its terminology, tone, and complexity — matters. This is especially significant for citizen sci-
ence projects. Common words used in science need to be adapted to audiences from different
cultural or literal backgrounds, and the tone should never be authoritative. Texts should be
easily understandable, even to someone new to the topic.

Avoid using acronyms in your communications, especially those which might be confusing to
non-specialists.

Example: CGD - citizen generated data

Always explain what the scientific terminology means in the context of our project.

Example: Citizen science - is scientific research conducted with participation from the general
public (who are sometimes referred to as amateur/nonprofessional scientists)

Events

Offline activities, such as attending face-to face meetings and events, are important for social
interaction and networking with other participants in person.

Events provide opportunities to recruit new participants and reward existing ones for their
contributions, thereby improving participant retention rates. Events also allow project organ-
izers to observe participants’ behaviors, which can help with efforts to monitor and evaluate
project developments and impacts.

Adapt your communication to your event. Think about communication well in advance and
adapt it to the size and the type of your event. Is it open to the press? Who is invited to your
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event, apart from your stakeholders, and what do you want to communicate to them and to
the outside world?

ECHO logo and EU emblem must be prominently displayed on materials (including attendance
list, agenda, printouts), online, and at venues (with the use of banners, roll-ups, promotional
walls etc.), to ensure that people attending such events are aware of the EU's financial sup-
port.

Co-funded by the ‘(
European Union )

Project: ECHO - Engaging citizens in soil science: the road to healthier soils Funded
by the European Union under GA no. 101112869 - ECHO and co-funded by UK Research

and Innovation (UKRI).
UK Research ) . ] )
and Innovation Views and opinions expressed are however those of the author(s) only and do not necessarily reflect those of the European Union, UKRI,

or the European Research Executive Agency (REA). Neither the European Union, UKRI nor the REA can be held responsible for them.

Project banner template

We strongly encourage you to prepare and ask participants to fill in the satisfaction surveys —
it is a very precious and free tool to evaluate project activities and get the feedback.

Our Communication Strategy also includes your participation in outside events. Together we
aim to attend at least 10 such events per year!

Feel free to update the Planned Event list in the Events WP6 folder on Teams.

Media relations

Mass media are a good option for target groups with a larger number of people (such as the
general public). Think what is your target group while choosing appropriate channels: online
or paper media, local or larger audience etc. Remember to invite media representatives to
your events, as it usually doesn't require any additional costs.

When sending a press release, consider the following points:

e Write an engaging headline

e Get straight to the point (save background information to the end)

e Use easy language and keep the release short

e Tell a story: give a face to the story and tell the journalist what the story means to
their audience (for example: tell about a person whose life has been impacted by the
project)

e Provide resources like photos, videos and interview opportunities

e Remember to mention the financiers and required visibility elements to the press re-
lease

e Add contact information for further information.
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Here is our example:
ECHO Project Aims to Engage, Empower and Enable EU Citizens to Improve Soil Health

We are excited to announce the launch of the project “ECHO - Engaging Citizens in soil science:
the road to Healthier Soils”, a groundbreaking initiative aimed at increasing knowledge and
awareness of soil health among EU citizens. The project is based on three main principles: en-
gaging citizens, empowering them with knowledge and an active role in data collection, and
enabling them to participate in decision-making on soil issues.

Soil is a vital, yet often disregarded, resource that supports life on Earth by providing the foun-
dation for agriculture, forests, and various other natural ecosystems. However, soil deg-rada-
tion is a growing concern around the world, and it can have severe consequences for our planet
like reduced crop yields, increased greenhouse gas emissions, and decreased bio-diversity.
ECHO aims to prevent this by bringing together citizens and volunteer scientists from around
Europe to work towards a common goal of protecting and preserving our soils, thus contrib-
uting to the transition towards healthy soils of the EU Mission: “A Soil Deal for Europe”.

ECHO will generate new data on the health status of EU soils, complementing existing soil
mapping and monitoring in EU Member States, including the EU Soil Observatory (EUSO). The
project will develop and deploy 28 tailor-made citizen science initiatives across EU Member
States, taking into account different land-uses, soil types, and biogeographical regions, as well
as stakeholder needs. With 16 participants from all over Europe, including 10 leading univer-
sities and research centres, 4 SMEs, and 2 Foundations, under the coordination of the Free
University of Bolzano-Bozen, ECHO will assess 16,500 sites in different cli-mate and biogeo-
graphic regions to achieve its ambitious goals.

We believe that the ECHO project will have a significant impact on soil health and citizen en-
gagement across the EU and become an important step towards protecting and preserving
our soil for future generations. By working together, we can ensure that our soil remains
healthy and productive, and that we continue to enjoy the many benefits it provides.

To learn more about the project and how you can get involved, visit our website or contact us
directly.

ECHO is a Research and Innovation Action funded by the European Union, under the GA
101112869, Program Horizon Europe topic HORIZON-MISS-2022-S0IL-01-09. The project
started on June, 1st 2023 and will last 4 years. The ECHO consortium consists of 16 partici-
pants: 10 leading universities and research centres (Free University of Bolzano-Bozen, Univer-
sity of Hohenheim FCIENCIAS.ID and University of Lisboa, University of Bologna, The James
Hutton Institute, University of Eastern Finland American Farm School, University Stefan Cel
Mare Suceava, University of Extremadura), 4 SMEs (Solutopus, Plantpress, Quanta Labs, Am-
bienta), and 2 Foundations (Ibercivis, Resoil). The participants from small companies and foun-
dations, as business and civil society representatives, are complementary to the soil and social
sciences experts of academic partners and crucial for achieving the ambitious goals of ECHO.

PR and media contact: Wiktoria Witek, wiktoria.witek@plantpress.pl
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Storytelling

During the implementation of the project you will be often asked to briefly present the pro-
ject. We suggest you prepare your own version of 2-3 key messages which are short, simple
and give a clear idea of what it is about. They should be flexible enough to be used across all
communication tools frequently and consistently.

Answer the questions:

Why do you do what you do?

We are an organization operating in...

That is why participation in the project dedicated to soil health is important to us.

How many partners, regions are involved?

The ECHO consortium consists of 16 participants: 10 leading universities and research centres
(Free University of Bolzano-Bozen, University of Hohenheim FCIENCIAS.ID and University of
Lisboa, University of Bologna, The James Hutton Institute, University of Eastern Finland Amer-
ican Farm School, University Stefan Cel Mare Suceava, University of Extremadura), 4 SMEs
(Solutopus, Plantpress, Quanta Labs, Ambienta), and 2 Foundations (lbercivis, Resoil).

What challenge do you face?

Soil is a vital, yet often disregarded, resource that supports life on Earth by providing the foun-
dation for agriculture, forests, and various other natural ecosystems. However, soil degrada-
tion is a growing concern around the world, and it can have severe consequences for our
planet like reduced crop yields, increased greenhouse gas emissions, and decreased biodiver-
sity. ECHO aims to prevent this by bringing together citizens and volunteer scientists from
around Europe to work towards a common goal of protecting and preserving our soils, thus
contributing to the transition towards healthy soils of the EU Mission: “A Soil Deal for Europe”.

What is the benefit of the project?

ECHO will generate new data on the health status of EU soils, complementing existing soil
mapping and monitoring in EU Member States, including the EU Soil Observatory (EUSO). The
project will develop and deploy 28 tailor-made citizen science initiatives across EU Member
States, taking into account different land-uses, soil types, and biogeographical regions, as well
as stakeholder needs.

Call for action/why care about this issue?

We believe that the ECHO project will have a significant impact on soil health and citizen en-
gagement across the EU and become an important step towards protecting and preserving
our soil for future generations. By working together, we can ensure that our soil remains
healthy and productive, and that we continue to enjoy the many benefits it provides. To learn
more about the project and how you can get involved, visit our website or contact us directly.
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Contact us!

The content you provide us is necessary to communicate widely about the project.
So, let us know if:

e you're organizing an event

e you're taking part in an outside event

e you made a public deliverable other publication
e you talked with an expert

e you acquired a new group of citizen scientists

Contact us:
wiktoria.witek@plantpress.pl
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ANNEX |
ECHO word document template

Cz¢

-+, | Co-tunded by UK Research
the European Union and Innovation
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ANNEX II
ECHO meeting agenda template

APRIL 2024 MEETING
AGENDA

Co-funded by
the European Union

(9 .4 UK Research
=4 N and Innovation

ENGAGING CITIZENS IN SOIL SCIENCE:

THE ROAD TO HEALTHIER SOILS

Project ECHO - Engaging Citizens in soil science: the road to healthier soils
funded by the European Union under GA no. 101112869 and co-funded by UK
Research and Innovation (UKRI).

Views and opinions expressed are however those of the author(s) only and do not
necessarily reflect those of the European Union, UKRI, or the European Research
Executive Agency (REA). Neither the European Union, UKRI nor the REA can be
held responsible for them.
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Il ECHO presentation template

IHE EUTURE OF SO

A presentation by

ENGAGING CITIZENS IN SOIL SCIENCE: UK Research Co-funded by
THE ROAD TO HEALTHIER SOILS % and Innovation the European Union
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